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Abstract

The phenomenon of solo female travelers is on the rise and there are also many reasons why a
traveler may set off by themselves. Therefore, the purposes of this study are as follows: (1) to know the
guidelines for designing a website for solo female travelers; and (2) to know the business design guidelines
for solo female traveler websites using mixed method research. The quantitative research and survey
research was conducted with a sample of 400 Thai women, aged from 20 years old and interested in solo
travel. The qualitative research was performed by interviews with three popular solo female travelers. The
comparative analysis of four research-related websites then takes all the results to analyze the study again,
including website design issues through the Website Wireframe sample. The results revealed the following:
(1) most of the sample for website design analysis liked the simple style, that various characters need to
be useful and mainly focus on pictures. There is no current website for solo female travelers in Thailand
and the design is similar; (2) the results of the website business design analysis of solo female travelers
showed that most of the target groups were between 26-31 years old, with a salary of 35,000 Baht or more
per month, and single. They traveled once or twice a year and were willing to pay more for a convenient
location. The factor of personal safety is what the target audience was most concerned. It is also hoped
that this study will improve solo female traveler websites and encourage females who want to explore the
world.sample of 400 Thai women aged from 20 years old who are interested in solo travel. Then interviews
3 popular solo female travelers and analysis of 4 websites. The results showed that: 1.Most of target liked
the simple style website and various characters need to be useful. 2.Most of target groups aged between
26-31 years old, salary of 35,000 baht or more and single. They are willing to pay more for a convenient

and safety.

Keywords: Solo female traveler, Tourism Information resources, Website design
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