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Film Industry and Management
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gNa500 LLmﬁma%ﬁqaiiﬁ?{'aLﬁaﬁmu 3(2-2-5)
MCS500  Creative Thinking of Media for Society

ANl wnAnlunnsaisassddesialioiediny MIARTeeNIUL ANNARTIULEN
nsrvuNswlannfa deuinnssuaielvifneunisiudsunlasuessaaliy WoTinsginansznuuay
Aufissnsvesiuslaa mseseauianssn madendeuazitannnsdoans wazmsdnnsluguinnssy
Wiodsauneldnszuiunismainiside

Studying ideas of creating contemporary creative media for society; design thinking;
concept and process of concept interpretation; modern innovative media in responding to change
of period to analyze effects and needs of customer; integration of social innovation; media

selection and development; management for research-based innovation

ana501  suideuinive 3(2-2-5)
MCS501  Research Methodology

Anwuudn sedeuiside udnnsiide sUuuunside nseenuuunuide addiients
358 nswauelasanisiiern3se maduadnvinanisise nsuidymaieniside nsldluswnsy
dusaglumstiaszideya nsuUanauaznsiiausnauife 95581UTTULAYITUETINYRINTTITY
Anmsvhauiseawinges (Baby Research) 3iAsnzst Innddseiiieadedudeiodiny

Studying ideas of research methodology, principles of research, research designs,
statistics for research study, research proposal, research result investigation, research for problem-
solving, using program to analyze data, research result interpretation and presentation, research
ethics and integrity, baby research training, analysis and criticism of communicative media for

society.

Anas502 U%Jéuag']u,azLLmﬁmwaammqmiﬁami 3(3-0-6)
MCS502  Philosophy and Concept in Communication
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doansunavu Andvoulvaiainimvesde aussuLaraiusssulunisdeas ednla Iy uas
Uszgnaldlunisfnwusngnisainienisdoans saudensiamuissuunisdeansved ovellay uas
poulatl
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Studying and analyzing philosophy, perspective, theory, concept for communication,
policy and management for mass communication, rights and limitation of media, and ethics and
integrity in communication to understand, criticize, and apply in study of media phenomenon

along with communicative system development for offline and online media

awas03  Funurdeifiedans 3(1-4-4)
MCS503  Seminar in Media for Society
Anwlaseiinnduazedunelssduiymmsiudeiedennluuiundsntlnewazaing
Taguszgndliuunin ngud mamsdeasiisauady Wuluauiienwesdeuiiasuuvadutiagiu
Studying, analysis, critiquing and discussion media for society issues in Thai and
international social contexts. by applying contemporary communication theories in accordance

with the direction of current changing society.

ana60l  UURNImeausdeLiiedan 3(1-4-4)
MCS601  Field Study of Media for Society

AnUfvRnisnisasitui naaun WAudoyatymiwazannudoinisyuyy Jamdeuaznis
Lsﬁﬁﬁx‘m\‘iLLNufﬁJmmi?ﬁLﬁamauaua\iLLazLLf’ﬁjigm“qmﬁnu Uﬁﬁ’ﬁmiwﬁmgmﬁaﬁqmu ﬂWLauaﬁaLﬁ'aﬁqmuLLd
AN51504Y

Field study visit: collecting information on problems and needs of the community;
Media issues and media access; Communication management planning to respond and solve

community problems; Presentation od media to comminity and the public.

2. MRV NEDN

uw 1 fuualiSeu Lidesndn 12 wizein lundulangunis Taeiden 2 wivanngudug vie
amnsadenisoueind uuenndngns uondiuau uazuenuvine1dsld meldanuiureues
AYNTTUNTUSINTUANERT WAz UnginInegauaysls

uw 2 fvualiSeu Lidesndn 18 wizein lundulangunis Taeiden 3 wivannguiug vie
ansaidenioueind uuenndngns uondiuau uazuenuvine1dsld meldanuiureues

AYNTTUNTUSMSUANERT WazUginIneayaysls

nauIvIHaUAZN1TTOATEUNN

a o =

1. YAIYIYIUINITUASNITIANITEDAIFUNMN

q

ANYIIATIBIULUIAANITINUHY NITYTAINITHATNITIANITNITFOAITHUAIN N15UTEENA

LAZITUIFRAUN ML NDAUANBIIUAT NATIAUUTEANATY 9
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anwas11 mi'mLLmuﬂa&mémiﬁamiqmmw 3(3-0-6)
MCS511  Strategic Planning for Health Communication

Ainszinszurunsiefunsinnisdeans LLazmi’;’NLLNuﬂaqmémiﬁaa’liﬁmmzaﬂu
NUINYIANERNT m'i?{'amiqﬁumw migiimmiaﬂﬁm’mitﬁEJ'JﬁUm'ﬁﬁ‘i’mﬂﬂ'ﬁ?{'aa’lilﬂﬂﬁmmmﬂﬁm
aunwludnuaizeng 9 degravnzauuaziiussavsniw AndfoRnisnaununisuimslasinsdoans
sudeansaunmilldsueunneegraiuszuy

Analyzing process about communication management and strategic planning for
suitable communication in scientific work; health communication; integrating knowledge of

communication management into different health professions with aptness and effectiveness;

training of planning for assigned health-communication project management in systematic way

awas12  Aeysanmsiilensdoansguam 3(1-4-4)
MCS512  Integrated Media for Health Communication

Anwundn 3ins1est nslddeuarmsuszyndlidoognsysannisiiiensuaussiuaiisassd
TulszLangng 9 autnedismun N1sKALLLIAILAR miﬂﬂﬂﬁﬁamiﬁaﬂwgﬂugﬂLL‘U‘UG}"N 9
Baysanns m3fnwded derosvesdeluguuuunig q nsadisassrdonazinauetoya 110813
ANUSMUgUAeg iU TEENSA N

Studying ideas and criticisms of using media and applying media in integral way in order
to respond to different creative works as aimed; combining ideas and practical training in different
media selection in integral way; studying advantage and disadvantage of different media types;

media creation; effective data and health news presentation

2. yaydegunINAUFAN
Anwrlinsigrideyajuiuuiuwiaanuguatn wudldy uleuieg nsufuinisideulds

afsassAnaguanlugUlusig

anas13  wnluuuaZLUIARAUATN TN 3(2-2-5)
MCS513  Trends and Concepts in Health
Ansgiteyanuinmihmsuguamiidussfiuansisuy miguaaiiaaiuguainnie
wazaunmdn nisdeadunneidsaveayanaiesiie 4 dswandouduguain lnvuinisiuguam
arufmniimsinemanigunm Anvwliuduguainifadulugiaanty 4 sauvaleus

NASEHaraIANIINItaIiusEULaIs SgUlneLagana
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Analyzing updated information about health as public concern; taking care of support
in physical and mental health; prevention of risk condition of different age groups; environment
and health; nutrition and health; advance of health sciences; studying health trends over certain

period, and national and international government policy about public health system

ane514 miLﬁ?Jsmﬁamfiam%gmmw%ugq 3(2-2-5)
MCS514  Advanced Writing for Health Communication

Anwnimziivella JULUY waglnuUanmseumadeudeasisassanieaunnluguuuuing
podutl U sAnns Tnefilsiaiuasifianaumannvanemaugivds Ussgndldivnudeudssam
#1499 Wlomsdeans fyjsmevaussingUszasdlunsaiunrmduiusseminsesdng Ussvvu uasildru
Ardes Madouudond aeunsnied ore o 017 wisdeRiun Wawmed wHuiu Sumesidn uas
NFEANTIVING

Studying and analyzing technique, form, and training in creative writing on health topics
in the forms of column, academic article with concern of variety of backgrounds to be adapted
in different types of writing for communication to strengthen relationship between organization,
public and shareholder; blog writing for publication on different media including newspaper,

poster, pamphlet, Internet, and academic journal

3. YAIYITOHUNINUALAIIUNY
Anw1AATgritayausuukAnwualduuinnssuavamkarANNgn1sU§URNIIIS

H081ININAAGNUFVNINUAL ALY

anas15  WRlUNNIRNITUATA LA ALY 3(2-2-5)
MCS515  Trends and Innovation for Health and Beauty

a

AT duangideyawudliuainudmvdt alulad uinnssy wdldudmiugsia
THusmesmuguamLazauL MIsdnuarnTUSInaANaAeiTiAfedu MLAT AN ATINVINTIY
mﬁmmmmqui’mmsmqﬁumwLLazmqmmﬁgﬂuizé‘]’wﬁLLazmmﬂma

Analyzing and synthesizing information regarding trends about advances in technology,
innovation, trends in health and beauty service and business; production and consumption of
good products of health and beauty; awareness of marketing in health and beauty innovation

nationally and internationally
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ana6ll  MIADAINIINAIALNDEUNMLATAINLY 3(2-2-5)
MCS611  Marketing Communication for Health and Beauty

AN TLAT IR LUIAARUNITE DA ALUUHALNAI UL U YN WAL AIINIY
MsMaLHLNSABaNINIRaIn nquineifeaiunislavanysnduiudndnfusiguniw anuneuna

LAZLATOIN AL NNENITYTUINITABNTLUIUNTHOAINIT AN N1SUTEVEUTUS N15UERse Nsduasy

sy Mmslddeyama Tunsaduayunismaiadeguanliegramingauuaziinusssy

Studying and analyzing mixed marketing communication for health and beauty;
planning for marketing communication; law about advertisement in health and beauty product,
health care facilities, and medical equipment; media integration; process of advertising
communication; public relations; direct selling; sales promotion; using personal media to

promote health marketing suitably and ethically

4. YAIYINMIAAUITFUA WL AN

AnwkuiAnnszuIuNIMITRRFeguamlagldguwnAnvesnsifednisasnsdeaunn

Tuuseifiugng 9

anas16 miﬂizqﬂm"t%%’aLﬁamimam?{'aqﬁumw 3(1-4-4)
MCS516 Research Application for Health Media Production
Anwuundn nszuiums wadewasiinUjualumsusegndldgiuAnvesmiiseiiiedudou
wﬁwmmm"wLﬁumumia%ﬁqaiiﬁﬁaqmmmﬁaﬁmu Tutumeureunsndn n15uan wagvdanswan
Studying idea, process, technique, and training in research application as part of health

media creation for society in pre-production, production, and post production stages

ana612  IASsnuYIANMSMSAoansguATm 3(1-4-4)
MCS612  Integrated Projects for Health Communication

AnwiuunAnuaznszuaunsaiieasirdoavamdenyussiiunsdandiinaula Anwduaiy
Toyauazmavuvasdoyaiieriuguaiminnysannsuaura ol nUfuRnsaisassddequami
winngaudunguidivaneg n1s@suasuisnisvinuaieassadiaueluanuussyuivinisusofnunly
NIEATIVING

Studying idea and process of health media creation; selecting interesting social issues;
studying and investigating information, and searching for information resources for health;
integrating information in practice of health media creation suitable for target group; writing
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summary of creation process; giving presentation at academic conference or publishing in

academic journal

aa v

ngaAYININBUAsLAzFeRAdVEA
1. YAV INEUATUAZE YN
ANYILUIAAYBIANANINEUATAN 9 TAMINUTD TATIEN NTLUALATNANTENUVDINYUAD

A55Ude

anas21  AIBURSlanLaENITINING 3(2-2-5)
MCS521  Global Cinema and Criticism

Anwiasigriiuifnvesananmeuns suLuuLazimatianisianseduifnsiunn wag
nriueen JATIANMUINITANEUATIUTANITTAUETTY dAN19550a wasdiniefads wnseiuas
=% a wa a 6 a 1
ANUAURLWININTINING N15UsBIUANAT NadUAINEURSLUNNFULUY

Studying and analyzing idea of movie genre; narrative form and technique in western
and eastern styles; analyzing cinema through cultural, business, and artistic perspectives;

analyzing and practicing on criticism; evaluation of all types of production

aNA522  HansTVIUouILATde 3(2-2-5)
MCS522 Audience and Media Effects

Y

Anuiliasedt wefnssuAuAn Aade vewSudslutiundsausing 9 {Fudeludinuga
fdvia nansenuveIMTAsuLamedinuenisiannde Svinavedesderduy vinavesfvude
nswAnde

Studying and analyzing think behavior, belief of media audience in different social
contexts; media audience in digital age; effects of social change on media production; influence

of media on audience; influence of audience on media production

¥ v a =
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2. YAIVIMNBUASLATEIAL
Anwdnsgrdunszikufanienmeunsanefnidagiugnisimunnineunsined
RAIMAINEUASLAN
anas23  AunuuAnmenweunilazdenivia 3(1-4-4)
MCS523  Seminar in Concept for Cinema and Digital Media
dusn Feudnguiing 4 madunmeunsuardeniafusofniuisiagty wasuuams
Tunslinguimanduiniduedesdiolumsiinziuagianudilanmeunsuasdedasa

Seminar Learning various theories for cinema and digital media from past to present

and guides for theory application as analytical tool and understanding cinema and digital media

anas2d  AneUns IneAnwinaAIWAIUN 3(2-2-5)
MCS524  Thai Cinema Study and Development

Anw wulAn TATIEY FuATei Wweillaisn1svesnneunsluusunvesingduunanng
U290 Mvuaiianie 9agu n1ssegen MsANwIUTEUIEY NMsvmuIgULuuNIINEnnmeuns e
FIFUNNSAIAUNNTUERS NMSEBNLUY WaENSHAN MstLEuan nEnye] WUIN AU AFINNT T
ameunsinglusainnineuaslan

Studying idea, analyzing and synthesizing cinematic technique in Thai context from
past to present; setting direction, standpoint, and integration;, comparative studying of Thai
production types in terms of show directing, design, and production; presentation of images;

guides for cinema industry in world cinema market

3. YAVINTWALINNBUASIAZHDAITIaLNOH AN

Anwniiasigiysanmsanudaiieinunmeunsuazdenavialuusunvesdaulng

ANA525  NNFIANITHATNITINUNUNITHEAN NEURS 3(1-4-4)
MCS525 Management and Cinematic Production Planning

AT ysanmsnNAn MIdansuazaLILNSa NaTIAuANEURTuAY DRI
AnUftRng wadeislutsaumansludunisndsunisdedugsdmivnmeunsuazdons
Production) nswAnnmeunsuazdeddvia nisuansazifunmsuaninmeuniuazdodivia uas

Y]

MMseRNLUUMiD LA LA LaTdRaTa tiausLnAnsuIavesn neuRsuarden e Wauilae

USUNVDINITIUAT NI
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Analyzing and integrating idea to manage and planning the bproduction and digital
media; practical training in technique and method in three principles of advance pre-production
for cinema and digital media; cinema and digital media production; acting and directing for
cinema and digital media; design for cinema and digital media; presenting idea in forms of

cinema and digital media as developed from research and development context

a o

ANA526  AUNUNIVYNDASNETIANUN NG UASHALHBARTA 3(1-4-4)

MCS526  Seminar in Research for Creative Works in Cinema and Digital Media

'
a v a

Fuuun 0AUse uanUdsunmnAafgaduauideadieassd ludfanuniniagdu
wunlusen1sHanLasiauIUATEUASLaT oA 3TalusuAn N5E18Y NseENNBIY SIUN
AstLaueLwIAn wardRlndueinsiveeuadieasse waziaundonneundiiiodnluuiunves
denulnetagiu

Seminal, discussions, exchange of ideas of creative research in current issues; Trend
in production teachnology and development of cinema and digital media in future. Including

the presentation of concepts and new ideas of creative work to develop media for society

4. YAIVINTUITMITIANTHRANEUAS
AN®IIATIZINITUSMNTIANITANENAINITHAN N1TINBEUNITUSUINITNISHARN NISAAIALAY
nsdansneldaaamnssunneunsinguasaneuasian

anas27  N1sIANISUAINIsHANAMEUAS LAz AeRTTTa 3(1-4-4)
MCS527 Management for Post-Production for Cinema and Digital Media

AT YsanmsAnNAn Msusdansameunsuazdenivialuduneundanisanesi
MSWBEUNITNITINUNY B0NKUUITMSIundnisaieri msdanisnsaduninwasanusaiion
wmAlAN1Ta9d8s N1TATIVEOUATIUNUIEVDINITHAAILAZUNUINTDIUNLENS AIINAIAITVDIIIU
gonuuulude msvhwedefiavlununimeuns Msusmsnisudn efuseauAn waztiauenis
Wamnszuuuaznsruannmslunsiandefiedans

Analyzing integrating idea and managing to create cinema production and digital
media in post-production process; post production planning; Sequencing and continuity; sound
design technique; recheacking techniques for role and characteristic of actor; The balance of
prodection design; Making special effect in cinema production. Discuss idea and presented the

delelopment of system and processes for media
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and621  gRAIMNIIUNNEUATUAZNITIANS 3(2-2-5)
MCS621  Film Industry and Management

ﬁﬂwﬁmi’]3%633%%1@%@\1@mm‘wmimm‘wUumiﬂuﬂimvmlws wazd1aUseina funved
WMaU N1USMITIANTS N1seatn nsadidlenitalugsianineuns ameunslugiusduninig
TAusTIN Ussiuuazdasnin N5 9MNLIIY N1SALEINNUAMSINEWNS waznsUsEaIuAusniley
DIANTAN

Studying and analyzing nature of film industry in Thailand and abroad; source of
fund; administrating management, marketing, and opportunity in movie business; movie as
cultural product; issues and limitations; planning and disseminating; cooperating with

organizations

nguIYdeuazn1sdeaIBnaens
1. YA UInNTINTE I BINaLnNs
Anw1 TATIEN NAENSNITIANITABATT N1TIANITUUTUALALNITARAITNITAAIATIYTAN

nsLieneUaUDIEIAL

anas31 ﬂaqwﬁ‘mﬁmmsmiﬁami 3(2-2-5)
MCS531  Communication Management Strategies
Anvmdnnsinnisdeansneldnagnsfiiiedestuddeans a1s do {Suans Tuuiund
uananaiy paensutadeoneimusssy nsdles isugha uardsruifiavinadenisinnisdoans
Studying principles of communication management strategies about sender, message,
channel, and audience in different contexts, including cultural, politics, economics, and society

factors influencing communication management

ana532  Adeviminisdansuususuaznsieansnsmanadeysanms 3(2-2-5)
MCS532  Brand Vision and Integrated Marketing Communication

yuuawaIdeindlun1smnuanagnsnsaiusuadgaain n1s3aseidadenis
nsnamiioaiislontaniansudadulifunusud mynauuazimusfanssuidniuioativayu
LUsUA MIAnwIliATIziiaiesilentanisdeansnismainiBaysanns msaisanuidniinseuusus
wazngAnssundenlduusud drunsadianisdnussaunisainisniseandiensosdionisdeansd
ANy

Brand vision and integrated marketing communication; analyzing factors effecting
marketing in order to create opportunity for brand competing; planning and setting activity to

promote brand; studying and analyzing tools for integrated marketing communication; creating
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positive attitude toward brand and brand-selecting behavior through creating market experience
with various communicative tools
2. YAIYINAYNSNNTTBATUASNNTANLTIRDNIUULNDHIAY

AnwTiiAswinagnsn1saeanInIsAneaniuy msldveyalunisdnnisnsdeasiiedny

awas33  nagnsmsdeansiduindeusnedeya 3(2-2-5)
MCS533  Data-driven Communication Strategy

nguiuazunAnifoadunislideyaiionsiinsginaznisdeas unAauazvdnnis
Iinsideyaiisuduiionnsnenagnénisdoasuvuiiid e wadaisnsldundsteyaiiients
PenUUUNSAeaNs uarnsUszendlideya wieussudnsdlinuinislduszlevianndeyaiiienisng
nagmsnsaeansliedainsassduaiiuszavsam

Theory and idea about using information for analysis and communication; idea and
principles of analyzing information necessary for strategic communication planning with goals;
technique for data retrieving for communication design; applying data in use; learning case studies

of data exploitation for effective and creative data planning communication strategy

and53a  NsAMLTIRRnuUULien sAeansday 3(2-2-5)
MCS534  Design Thinking for Social Communication

nsUfuRnueenLUULza NaTIAdeLiensAeansdinn annsAnInguiudnn1Tisan
L 999NLUY i’Jllﬁﬂﬂ’]5168’?’]'3'111ﬁﬂﬁ%’mﬁﬁﬁiuﬂixU’JUﬂTﬁ?{E}ﬁ’]‘iﬁlEJI'NLﬁﬂ‘i%‘U‘U AIUNTAINLNULAE
aaassrdelfion1sdeansiiaenndesiugaatouaznsiusluiiddng q vesfuilan

Workshop on design and media creation for social communication based on studies
of theory in design thinking; creative thinking for systematic communication process; planning
and creating media for communication relating to period in different aspects of consumer’s

awareness

3. YATYINITHANULBNIUAZNTLATY
ANE1IATITILLIARAIUNNTES1saTTAHDMILAENTIaNT Il UUTUNANY o INaWAIUINAT

dl U g a U
doansnudspaluusuntagtu
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aWa535  msadeasIALiem 3(2-2-5)
MCS535  Content Creation

dnnIs uwafn e nagvdlunsaiassdidomie uaznmsnanadaien indesdely
nsiaseingulvang wiasiielunisUsziliudsyAvsnmausaion Wooonuuu 1wy wasudn
domAeansuanefunguidmane

Principle, idea, theory, and strategy in creating media content and content
marketing; tools for target group analysis; tools for evaluating effectiveness of content to

design, plan, and produce suitable content for target group

ands36  Aeuaznsiandes 3(2-2-5)
MCS536  Media and Storytelling

AN INENNIT WUIAA UNUIMLAZANAIAYYeed o UL 04lET KATNITIENS BT 113
Uszynildmansvesninanies iedsenmeariuidenide Ihaensuiuusunmisdeay douas
winnssunisaeasiiudsuntadilegiaing T

Principles, concepts, roles and importance of Media, Story and Storytelling.
Applying the science of storytelling to pass on value through media content to be consistent

with the social context Dynamically changing media and communication innovations

4. ¥AIYINTIANTHRASLNR TR
=2 a L3 [ ! = ! o = € a o =2 =
AnwuagInnduseiaueng 9 lunisaeanssinadeieysslovilsdeny soufennsdeans

Tungingalasegsliusednsnm

ane631 UizLﬁuLLasmsa“fmms?ﬂl@amﬁaé{’ﬂﬂﬂumaz'ﬁﬂqa 3(2-2-5)
MCS631  Society Issues and Crisis Management

SJLﬂ’i']3ﬁﬂ’§8Lﬂduﬁ@’lﬁ]ﬁ’llﬂéﬂﬂﬁﬂqaLLaz’J’NLLNuﬂﬁ'ﬁ?{aaﬁ‘ﬁﬂﬂaEg%’gﬂﬁ?{aaﬁﬂw‘u
sovllatiuaznsdeansuvuesulay ilensuntiesdadesesdnaidaifiamgnisalingdtu daenisld
nagnsnssAeansiitensusznduiug nsduaiunindnual msdaniseldesesdng uagnsuand
ausuRinveusiedean ludnvaesing 4 deutanunisalingfesiniu

Analyzing social issues leading to crisis; strategic planning for both offline and online
communication; preventing organizational reputation during crisis by using public-relations

communication strategy; promoting image; managing organization’s reputation;
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and632  msInnddesiuatoifiedenu 3(2-2-5)
MCS632  Contemporary media criticism for society

TN BUATUNAUDYHNDIYDIUTINGNITALRNN 9 fuAnTy vumdnUivguazuuAanguii
Reaffunsieanssivadty denndostuaniunisalfiiatu Jihdseduiiviliaeusslovdndonis
WaZIYITN

Theories and concepts of intercultural communication; aspects of different cultures
in global society; understanding importance and effects of culture on organizations in order to

provide strategy and apply in intercultural communication and creatively and effectively achieve

objectives in multicultural society and organization

a a -4 ¥V Y a
nuInIYIUTeYeYrinus/n1sAuAIdase
ANN682 NNSAUAINDATY 3 w8
GRI682  Independent Study

Unne9l  UsaygrtinusszauuTeygln 12 RueAn
GRT691  Master’s Thesis
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