College of
Social Communication

Innovation
SRINAKHARINWIROT UNIVERSITY

'sﬂﬂaztﬁaﬂmawé’ngm %é’ngmﬁaﬂmammmﬁ’mﬂm

#1913INTDBNUUULNDFINY hANgAsIvad w.a. 2558

yosarUuaauAnen I UATUASUNTI LT

AME/an10W/d110 InedeuTanssudeansdeny
wuan 1 dayanaly

1. siduasdenangns
Yonangns
Ay Aavenansuvdadin 819131 NM3ERNLUULNeTINA

AMWIBINY  Master of Arts Program in Design for Business

2. YaUTYYILATEIVIIU

A @

A lng iy : AaumansumnUuiin (NM1598nWUULNegSAA)

D

Yoo : AA.Y. (N5RONLUULNBEIAR)
AYIDINGY Fouu : Master of Arts (Design for Business)

Yo : MA. (Design for Business)
3. AYLDN/LVUSIYN
il
4. SunieNaiseunaANaNgNS

a‘]’ﬂmwu'wﬁmﬁL%&Jumaawé’ﬂqmlﬁﬁaaﬂdﬂ 36 NUIWAR

5. JULUUVBINANEAS

nangnsfaumansunidudia a1913¥1n150enuuui033is Waasudundngnssediv

USeyln seezan 2 U uwu n2

College of )
Social Communication




o a Yy v o & =)
6. aq?jWVlﬂigﬂaU‘lWIﬂaﬂﬁqLii]ﬂ']iﬂﬂ‘i?]"l

< =

d1159n158nwy annsalsznevertntdneontuuluniusieg Midalaluszuunisidouas

e e

Y Y

W 59U 1039y e1ansdluszauganfing AUSnwsuNIseankUULaNIRILINGRs Y 1Dusy

7. A15SULHEUNISANE

AMABYUaY 55,000 UM

nunil 2 Jayalanizuaanangas

1. USwey anuddgy uazinquizaAvasvangas
1.1 Y
NNSRNKUULNBEINAVUNUIUMTITeUas iU dirsugnaasieassa

o

1.2 AUEIAN

wingnsiiUagewinumseeniuulussivesudnuilulsemealng wiiduegdnudundngnsi
l@5udvEnannszuuAnvasmzTuandundn vibinsedadadiawinfinunysiunmsasdnesnuuulualed
[y Id 1 [ 14 =% a wa ¥ v a 3 [y Id v Id
vowz Juanludnilvgy dwalinisinufifvesSeuldunauaedladnseeniuuresmy uanidusiuwuudu
Aeg 1N ITATNETIANANY FeadnuaensusegndldnsITeuasiniu(RD) kavn1suseendlisn
anualgNTU ARenIUSRIANYaLlNg eN1IaS9ETIRNLBDNKUL KaUImaeWa LR dimRnauRedi

LY

HaLN1seRNLULYeIn Tuan winlagtu Usngnisalvedanianmaian Fufemiuiussuugsiadaalnin

genuUUFpmsTindn1sasmanuiifidnvamaneay sulemuwananslunnuanuvesineanuuudug T
PIAA

Fnoonuuuresved sund i UNsasEs AN UYE I SR Ay Tunnuayay Tusen dsualiiin
sonuuumatudufeummniedodflovionssuiunmaiauadisassdnuosnuuuiiidnunmanzaann
Bty lumsaill maddeuasiannifuinduededlefiifunumddalunstetnosniuuvedne demgiinms
Weuarianndunszuunsfiazasnsatigliinesnuuuiauussmale mINARTIVEEN ARBATLATLUILNS
a¥assdnanulneUszgndldusanmeTansssy aidagn uassndnualvesuvuuazailne W ea1sassd

Ao

nanuNianwaziannzinuladuae196

ollege of

ocial Communication




MNANUEARYANATIT AU IneFeuTanssudeansdny lugiugantugaudnwniinsianss ey

MsaeuluAUNTEDNKUY kazUIMTEIY WiumsInduanudnduegndwWissdosiamnndnansiasyae
Wawanssaurvestineeniuuredlngliiuienisiufsuilaedan wiiliomniseeniuuiiogsiad wintuan

MIYTANNMIAENSNINUNISNITEBNLUY LagmMaRsAUNISUSINTSINa

1.3 dnguszasd
Lﬁawﬁmumﬁm%mmmmiaaﬂLLUULﬁaqiﬁaﬁﬁ@mé’wmzﬁqﬁ
1. @NHNSOHATUANUIVIAIUNTBRNKUUKAZLWIRAN1GIAA IR TUSEANE AW
2. aansoldns3de i eusslevilunisesnuuuiaunainsassdaulsegned

ANAMUAZIINYULIANEAU VUNUFILYBIANETIN 938555 UazANUTURnveUsady

ollege of o
ocial Communication

vation
IARINWIROT UNIVERSITY




S183U58U

2

1. NUINIVIVIAU NMNRUALASEY 9 wuenm Al

95 501
DB 501
95 511
DB 511
95 522
DB 522

2. vuandvnaan nvualiseulitesndn 15 wulein Al (Fregrasreivn)

95 512
DB 512
95 514
DB 514
98 521
DB 521
95 523
DB 523

Weouariauifionseenuuy

Research and Development in Design
uinnssuuazielulaglunisesnuuuiilogsia
Innovation and Technology in Design for Business
WAALTIGIAY

Business Perspective

dndnuallnenazniseenuuuiiiossia
Thai Identity and Design for Business
S FRnmsinunsesnuuuiilossia
Seminar in Design Studio for Business
duaungAnssuduslng

Seminar in Consumer Insight
NAENENITASINMUTUA

Brand Strategy

3. USquaynfiwus 97udu 12 widaeie

95 531
DB 531

USeyurtinus
Thesis

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(1-4-4)

3(1-4-4)

3(3-0-6)

12 Mgne

ollege of

ocial Communication
ation




