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(1) vuandvdne ity nvualdseulidasndi 30 wulefin s1wazdensall

1. nguydeau laiteendn 20 wiaefia Al

1.1 nguAvanwIkazn1saeans 9 niena
1.1.1 mwlne 3 miehn
1.1.2 nweneuseine 6 niena
1.2 nga3vysanns (Ingimans adamanswazinalulag) 3 miehn
1.3 nga3vysaunns (Uyvemansuasdnumans 8 niena
2. nguAvden litiesndn 10 wminefn deil
2.1 N@IRIYIINIGg (nenaans adaaansuazinalulad) liesndn 5 mihefn
2.2 N§IVIYININTT (Uywemansiavdinuans) Lidesndn 3 miaefa
2.3 nguivnanungy Lidesndn 2 wiiufn

UA7
SWU

UA7
SWU
UA7
SWU
UA7
SWU
UA7
SWU

1. ngudvdeAu Muualiseuliddesndt 20 wiaefin Al

1.1 nguivineuazn1sdesns muualiseuliddesndt 9 wiqefn

111
111

121
121
122
122
123
123
124
124

1.1.1 Awlne nvualiiseu Lidssndn 3 wudleia 3nseivwalid
M neiensd@ans 3(3-0-6)

Thai for Coommunication

1.1.2 mwdneUsema dmualiSeu litdesnda 6 wiaefin mnseindeluil
mmé’aﬂqmﬁaﬂizﬁw%mwmiﬁami 1 3(2-2-5)
English for Effective Communication 1

mmé’aﬂqmﬁaﬂizﬁw%mwmiﬁami 2 3(2-2-5)
English for Effective Communication 2

mmé’aﬂqmﬁami?iamﬁmmma 1 3(2-2-5)
English for International Communication 1

mmé’aﬂqmﬁami?iamﬁmmma 2 3(2-2-5)

English for International Communication 2

1.2 A§uAYIYIUINIT (nenaans adlaAans wazmalulad) nvualnsey

liitiaendn 3 wulein 9N eelul

U
SWU

141
141

aa o

FInlulanmana 3(3-0-6)

Life in a Digital World



1.3 nguAYIYIUINTT (UyweAansuazdiauaand) Avualiieubidesnda

8 wiaeiin Mnsedveellil

ney 151 msﬁﬂmﬁ"ﬂmﬁaﬁmumwé 3(3-0-6)
SwWU 151 General Education for Human Development

w161 uywdludeauuianisisews 2(2-0-4)
SWU 161 Human in Learning Society

el 261 wallasiian 3(3-0-6)
SWU 261  Active Citizen

2. nguivden fuualiGeulsitiosndn 10 miaeiia fail

2.1 nguAvIYsUINIT (nenAnans adlnAans uazmalulad) nvualiseulidesndn
5 wilagiin Mnsedvsellil
wen 241 winltumalulagfdvianazdsn 2(1-2-3)
SWU 241 Digital Technology and Society Trends
e 242 adleeanslutinUszaniu 3(3-0-6)
SWU 242 Mathematics in Daily Life
A 243 MSIANNINNNSRUEINYAAA 3(3-0-6)
SWU 243  Personal Financial Management
uen 204 Sveimansiiedinuasdswnnadondia 3(3-0-6)
SWU 244 Science for Better Life and Environment
el 245 Aemaas welulad Lazday 2(2-0-4)
SWU 245 Science, Technology and Society
um 246 3TAsiilegunw 2(2-0-4)
SWU 246 Healthy Lifestyle
uen 247 e1msiiiedin 2(1-2-3)
SWU 247 Food for Life

AN 248 WANIUMNALEAeN 2(2-0-4)
SWU 248 Alternative Energy
um 341 gsnabulandavia 2(1-2-3)

SWU 341 Business in a Digital World
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2.2

INeIVElUL (Fagrasiedvn)

UA7
SWU
UAN
SWU
UAN
SWU
UAN
SWU

UA7
SWU
UA7
SWU
UA7
SWU
UA7
SWU
UA7
SWU
UA7
SWU

251

251
252
252
253
253
254
254

2.3
131
131
132
132
133
133
136
136
137
137
138
138

NENIVIYININTG (Uyweransuazdeaurans) dvualiseulitesnd 3 wiiefia
AUATUALIN TR I 2(1-2-3)
Music and Human Spirit
quvissmanililedin 3(3-0-6)
Aesthetics for Life
FUYISHAUNN 2(1-2-3)
Dialogue
AaviazAuAnaseasse 2(1-2-3)

Art and Creativity

nguATwatundie fvualiiGeulsitosndt 2 witefn ansglvreluil (hegremein)
e 1(0-2-1)
Social Dance
ausInNNdUYAAR 1(0-2-1)
Personal Fitness
MsiumeziloguaIN 1(0-2-1)

Jogging for Health

WUAN LAY 1(0-2-1)
Badminton

Wudla 1(0-2-1)
Tennis

noan 1(0-2-1)
Golf

(2) NUINTIVINUNANINGNA ArualiiSey 30 wiehn (Ian1sseun1saaudu

MMEBINgE) 1NTYIVA (F19819318797)

U102
COS102
U103
COS103
U203
C0OS203

m’mﬁlﬂ'ﬁy@aé’ué{mﬁamima%ut,l,asﬁaﬁ%ﬁa 3(3-0-6)
Introduction to Mass Communication and Digital Media

quyiseAans Ay 3(3-0-6)
Contemporary Aesthetics

LUIAALAZUINNTIUNITODALUY 3(2-2-5)

Concept and Design Innovation
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Ud205 u%ﬂﬂ'ﬁﬁuﬂﬁﬁ@aﬂi 3(2-2-5)

COS205 Communication Innovation
WA401 NITUANUTINg 3(3-0-6)
C0Os401 Trends and Business

3. MUINITNBNUIAULAZENLIAaN Lidaendn 45 wulein

3.1 AYBNN1HRE1SNANITNBLNYA

3.1.1 ¥ nUeAU MurualmsSeu 24 e fes1edvesly (Fregrasieivn)

WIE124 wdnMIMIvieaiien 3(3-0-6)
INC124 Principles of Tourism

WA152 nsAnasassAiieuianssinsaeans 3(2-2-5)
INC152 Creative Thinking for Communication Innovation

Wd153 nsnandeldesiu 3(2-2-5)
INC153 Introduction to Media Production

WIE311 Msiden1sdeans 3(2-2-5)
INC311 Communication Research

3.1.2 3yandan mMuualmseu Wdsenin 21 wiieis a1ns1edvasluil (§reg1951873%1)

Wa211 Fouaznisianises 2(1-2-3)
INC211 Media and Storytelling

U222 msasnaudiiionisvioiie 3(2-2-5)
INC222 Branding for Tourism

428259 MseenuUULAzKARdeAsiuiion1svioaiien 3(2-2-5)
INC259 Printing Media Design and Production for Tourism

128263 msdeuiientsdeansnisvieadien 3(2-2-5)
INC263 Writing for Tourism Communication

WIH324 douuuysannsiitensinmsvieaiistegiedsiu 3(2-2-5)
INC324 Integrated Media for Sustainable Tourism

Wa472 Fununanudeansifienisvieadien 3(2-2-5)

INC472 Tourism Communication Seminar
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3.2 3¥eNN13HESLNEUNIN

3.2.1 3y nU9AU Mrualmseu 29 e aes1edvesluil (Freg1951837)

U131
INC131
U152
INC152
U211
INC211
WIH237

INC237
U353
INC353

3.2.2
U231
INC231
UId234
INC234
U261
INC261
uId354
INC354
WId355
INC355
UId431
INC431
UId432
INC432
UIA473
INC473

VANNISAANTAUN N
Principles of Health Communication

ANSANASINATIANBUINNISUNSEDANS

Creative Thinking for Communication Innovation

Houaznsianaes
Media and Storytelling
NEINAAMIENS A35INENUFIUVDIUYYE

LALINYIANENTTINTLNNOLT D99

Introduction to Human Anatomy, Physiology, and Biomedical Sciences

NSHARFRLIONTTAOANTHUAIN

Media Production for Health Communication

Fynandan Muualiiseu ldsenin 21 wieds ans1edvasluil (Fregresiedvn)

ANANTIN NI TN

Medical Terminology
AVNINLASAIINIY

Health and Beauty
MINsuNLnagnditensUsEnduniug
Strategic Planning for Public Relations
mMsnandeanszduliiafiogunm
Edutainment Production for Health
mMsdadediurinazdesidnnseing
Print and E-media Production
msdeansioaunmluanizides
Communication for Health in Risk
doruulouiganssaigiuguam
Media and Health Public Policy
é’mmu’lmuﬁamilﬁa?jmﬂﬂw

Health Commmunication Seminar

2(2-0-4)

3(2-2-5)

2(1-2-3)

2(2-0-4)

3(2-2-5)

2(2-0-4)

2(1-2-3)

3(2-2-5)

3(2-2-5)

2(1-2-3)

3(2-2-5)

3(2-2-5)

3(2-2-5)
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U111
INC111
ud141
INC141
U253
INC253
U261
INC261
w311
INC311

U112
INC112
U151
INC151
U312
INC312
UIH356
INC356
WId367
INC367
UId411
INC411
UId442
INC442
uId474
INC474

3.3.1 3y nU9AU MuualmSeu 24 i fes1edvesluil (Fre81951837)

ngufuayngAnssunisdoas

Theory and Communication Behavior
nMsunsnszaneuTanssulosdu

Introduction to Diffusion of Innovation
ﬂ’]‘iﬁﬁ]ﬁ%ﬁﬂﬁi‘iﬁlﬁ@ﬂ’ﬁ@@ﬂLL‘U‘Uﬂ']’i%aa’]i
Creative Thinking for Communication Design
MINsuNLnagnditensUsEndiiug
Strategic Planning for Public Relations
Ms3Ternensieans

Communication Research

ﬂ'ﬁﬁl,vi']ﬁu%aé’mﬂﬁ%’mmsu’immiu

Media Literacy in Innovation Management
Msghaniionisiedns

Photography for Communication
msltutilanarnnssasedfemsdammsmnsm
Persuasion and Campaign for Innovation Management
UURNS0BNLUVLINNTTY

Innovation Design Studio
ﬂﬂﬁﬁaaﬁﬂ'ﬁmamL%auuimwm'ﬁtﬁaﬂﬁé’fmmiuﬁfmﬁw
Integrated Marketing Communication for Innovation Management
msfeasidedyziemsdameuionym

Semiotic Communication for Innovation Management
NSUTMSIATINITUIRNTIN

Innovation Project Management
Fununanudeasifienisdanisuinnssu

Innovation Management Communication Seminar

3(3-0-6)

3(2-2-5)

2(1-2-3)

3(2-2-5)

3(2-2-5)

3.3.2 Jynandan muruslmseu Wissenin 21 wiiefs a1ns1edvsslull (§reg1951873%1)

3(2-2-5)

2(1-2-3)

2(1-2-3)

3(1-4-4)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)
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3.4 JyuanmsdeasinaiAsegaans

U152
INC152
U153
INC153
U192
INC192
U193
INC193
WIH256
INC256

WId257
INC257
U260
INC260
ud294
INC294
U358
INC358
UIH369
INC369
U392
INC392
uId475
INC475

3.4.1 Sy nentedu fvunliiSou 26 mhein felvneeludl hedgrseivn)
ﬂ’l‘iﬁﬁ]ﬁ%ﬁﬂﬁi‘iﬁlﬁau%ﬁ]ﬂﬁiuﬂ’]'ﬁ%@ﬁ'ﬁ 3(2-2-5)
Creative Thinking for Communication Innovation
nswandoidodiu 3(2-2-5)
Introduction to Media Production
wsugransgamalowuilensieas 3(3-0-6)
Elementary Microeconomics for Communication
wisugrnansinailesiuiienisdeans 3(3-0-6)
Elementary Microeconomics for Communication
nseanLUUNTIInLieNsAeasIATgaans 3(2-2-5)

Graphic Design for Economic for Communication

3.4.2 Avneniden fuualiiseu lifesndt 21 wihefin Mnmeindelull (eghesedvn)
nseenuuudulrinsfinifionsdeasiasugamany 3(2-2-5)
Infographic Design for Economic Communication
nseenuuukaznandulludunsfinifionsdoasiasugmany 3(2-2-5)
Motion Infographic Design and Production for Economic Communication
WAISYNTENINARY 3(3-0-6)
International Economy
MsANYARNATMIaEISEILUTUAYARALTTENTHDANS 3(2-2-5)
Personality Development and Personal Branding for Communication
MswaLlonsieansiATugAans 3(2-2-5)
Speech for Economic Communication
\ATEENIRINA 3(3-0-6)
Digital Economy
MsAnwIANIzISos 3(2-2-5)

Independent Study

4. vanIvNaaNLEs Nviualiiseu litesndn 6 wulena

AMurualisauannsiedvd tuledvnen Mlegeuluuminedeasuasunsilsa lddsenin 6

NUILAR

College of
V) Social Communication
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5. 31 nviualisey Litaendn 15 wulein

Taeliaandnw1i v ne1ulan 1 unt Rl aaeuluuriIdne1d A uASUNSI LSl tAe@AnNw1RIL

TovunuazRouluremdnan iy lnauiiue

College of
V) Social Communication

/) Innovation




