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1. sisuasyenangns

SanaNgnS

%aué’ﬂqm
Mwlng : viangnsAauansUudin anivuianssunsaeans
A¥99Ngw  : Bachelor of Arts Program in Communication Innovation

2. YaU3gyyuaza1v1Ivn

IS @

mMwlny YoLhu : AauaansUMga (u%@ﬂ‘iiuﬂ’ﬁ%@ﬁﬁ)

3

YD AU (U’ajﬁlﬂﬁ‘imﬂﬂ‘ﬁa'ﬂﬁﬁﬁ)
Mgy Foudiu : Bachelor of Arts (Communication Innovation)

Y8 : BA. (Communication Innovation)

3. FYUDN/WVUIIV
1. msAeansiiionsviesiien (Tourism Communication)
2 ﬂﬁiﬁaaWiLﬁa?jmﬂww (Health Communication)
3. nsAeansiientsdanisuinnssy (Innovation Management Communication)
a

mﬁamuﬁamwgmam% (Economics Communication)

4. Sumireinfiseunaaanangns

laitiesnin 131 miqein
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5. JULUUVRINANEAS

MaNgnsIEauUSeye1es 4 U

6. o1anNUsEnaUldnaIFISINITANE

Andnsanisfinwannsadszneven@nlieganinewing na1afe

1. dnanunisdeals dnnisdeaisnimmain asiefin dnuszurdunusiiedasunis
Yoy Unnaurunagnslawan granded1unisvisaien

v

2. tndeansqunm Unusznduiusiienudomsauain adiefin dndanisdeansludiuves
gsRafuguAmIazALel dhnsnanailedsny fuandesuauniw Foanszduliis

3. Wnnausunagnsnsdeasifien1sdanisuinnssu a3iedin ¥nv1e Account Executive
nnsmann dndeansnisnain dnlawan dnuszaduius Aunwilunisuszgndlanis
Foansifietuindouninnssudnuaiesnag Hilusziueinnsuariusiudng

4. fha$rsassndemeinuasugmans thinsens dnuansionis #8ns yaainsymasiuns

doansnnantlonuLATYENY N1TRY N13AY

nunil 2 Joyalanizvaanangns

1. UFweyn anuddny uasdinquizaAvasvangas
1.1 Uy
“§ansnsdeansednsaineassd wiviumalulad fe3usssu”
1.2 AudIAgY
msfoasiiduliuguiiddyuesyudildfadeuaniuioutnems uasnuAndiudsiuuae
Ausnfunanduu lulagtumsdeansldituniiunumadednsddunnavindn ielvinsdifiugsia
si199 dugviswa Tngldmsdoansuaeguuuu lideudunsieansszinsyaaa nsieansnaalve) msdeans
melupsinsviensdesmnaty drfumsfnuifeatudeses "maniusnisdeans’ dauneds msdeansyn
sUuuvresIyd Jadumansfidiiayerndeiidoaseud Weflavanunsathanuszendldlunssiiugsiasine
TidnsSaqalulddaed venandmsdemslugadayatnasluiiagtiu Aliemuddyiudoyarnans
weluladiviuasiosingg dsalmAnnsianumdiiugussneuindnsunsdoamsnasu BiRnmusisi
viusnudeyatnans weluladadfelul s1udsmsysannisiunsieansiumansluanudu ielanansadl
NSEUUMIAN NERNU AaenTuRLuMIuMsAeamsivnzautunszuan aUAsulUame sdsaalutiagiy

warilunsvenervesmansnisiunmsieanseend iuinnnisdnenaue Widnedudiunsdanisuinnssy
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wazdnla Audeuss auysal Feazdwmadeneimuuszewuves TnsnmsFouinaondintubiduduasses
Aeduitsduisaisumnuauszuainndousldnndunadon guwu Seuuazandeseld widseng
ymedugunm wusireglinsyaansmenisumgvinty udlutiagtu miliemdidosilunisguatne
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wazanvneludiuvedyennsdea i awrsygaan sl WauunMsUaguslasusunvens

Wi alandl L& afuanuddgresnswamneg 1988y aandmsnenisiauteg 1988y (Sustainable
Development Goals) fisjatfufisnisvdnenuennau mswanAsugiasgsddunaznsaiauianssy sad
nsa¥sodnnasiasgiana eduaiy maaiydulmnassusiafideides iileduadudnenimdunsiin
ordmuazmsinesnuesiumiiuazdusssy sufmsadeuinsmuaslasaaiuguia dedliiAaan
fosmsfiazaine  thdeansiiag anuidomnysuasgiaiioassnuasvgmansludoas drevmen

Tiiuussrmuaunall WeliAndinugauninug Usienurvasu (Fake news) ofls dmansteyalutade

v A

drA v dsrufaanuminisuiuwaenseusumaudsunUadar gy sudamsandunagnsnisam
wswgnauwlvil BCG Economy lagysannmsmsiaiulaAsegiatinnn iasegiavyulsu uaslasygnaditen
Feindudesdiindeansinidilausuiunneg egntet nsianaanuinilssvwuiienuaulateyani

MIRulaznsasuIweInsindearsnidanui anuilalemeuasugeans

1.3 Jnguszaed

dienBntudinfifiandnunsded
1.3.1 finufiRafundnng inadannsdeasiBanagns nszuiunsdeans
uimnssumsdearssiuuulng amnsadanUssgnaldifedniunsiearsiunsviondion su
AN kaAUN1TINNsUInnssulaegaliussansam
132 fenwanansasumaluladmsdeans uasanuiwiniudesnumvieadien fugvam
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(1) vuandvdne ity Avualdseuliddasndi 30 wulefin s1wazdensall

v
v A

1. ngudwdeau laitdesndn 20 wilefia Al

1.1 nguivanwiaznsdeans 9 niena
1.1.1 mwlne 3 mihefn
1.1.2 nwaneuseine 6 niena
1.2 ng13vysans (Ingmans adamanswazinalulag) 3 miefin
1.3 ngu3v1ysauNTg (Uyvemansuazdiaumand) 8 mhefn

2. ngaAvden lidosndn 10 minefn deil

2.1 ngdnysans (neenans adamansuazinalulad)  lidesndn 5 miiefn

2.2 N§UIVIYININTG (Uywemansiavdinuaans) Lifosndn 3 nuaein

2.3 nguivnaungie Livlosndn 2 nuaein
1. nguindedu dwualiGeu lidesndn 20 winefa fil

1.1 ngudvianwuazmsaeans fvualvizey ludesndn 9 misefn
1.1.1 anwlne fvualdiZou 3 wiseda vinmeineellil

umill  awilveidienisdeans 3(3-0-6)
SWU111  Thai for Communication

1.1.2 mwwnsUszna svualiGeu litiendt 6 minefn anseindelui
umi2l  mMwidinguileysyansnmnisdoans 1 3(2-2-5)
SWuU121 English for Effective Communication 1
umi122  mMwisanguiloussansnmnsionns 2 3(2-2-5)
SWU122  English for Effective Communication 2
WM123  Awdanguilonsoasununea 1 3(2-2-5)
SWuU123 English for International Communication 1
U124 mmé’qﬂquﬁami?iamimmma 2 3(2-2-5)

Swu124 English for International Communication 2
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1.2 nguAvYsUINI(Inenaans adiadans uazimalulad) Muualiiseu 3 wilehn

INeIVE UL
1f141 FInlulanmavia 3(3-0-6)

swu141 Life in a Digital World

1.3 nguITIYIAUINIT (UyweAraasuasdeaua1ans) nvualiiseu 8 nilehn

NFeIvmelul
w15l nsAnwaluiienaiuuywd 3(3-0-6)

SWU151 General Education for Human Development

w16l uywdludenuuianisiseus 2(2-0-4)
SWU161 Human in Learning Society

NA261  WallaaTinu 3(3-0-6)
SWU261 Active Citizens

2. nguivden fuualiGeulsitiosndn 10 iaeiia fail
2.1 ngu3¥ysannis (Anerarans atinAtans wazmalulad) AvualiiFeulidesndn

5 wiein anedvseluil
241 wunlibveluladfdvialazday 2(1-2-3)
swu241 Digital Technology and Society Trends
1242 AdlaAEnslutnnUTzd iy 3(3-0-6)
SWU242  Mathematics in Daily Life
U243 NSINSNNeNTSRuEILYARS 3(3-0-6)
swu243 Personal Financial Management
w264 AnemansiiieTiauarduwandedia 3(3-0-6)
swu244 Science for Better Life and Environment
Ne245  Anenenans walulad wezdnu 2(2-0-4)
Swu245 Science, Technology and Society
um2a6  3avAnilequnw 2(2-0-4)
Swu246 Healthy Lifestyle
w247 onsHieTin 2(1-2-3)
swu247 Food for Life
A48 WAWUNILEDN 2(2-0-4)
Swu248  Alternative Energy
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UAI341
Swu341

%

gsnatulansava

Business in a Digital World

2(1-2-3)

2.2 nguIYIYINING (Myvearansuasdeauatans) nmualiiseu Lidesndn 3 niqeia

Mnsedveellil

172251 AUASUALINTEYEINYYE
SWU251 Music and Human Spirit

U252 guvRemansiiledi

SWU252 Aesthetics for Life

U253 AUVSEEUNLN

SWU253 Dialogue

1F254 AaUzuazauAnadieassa
Swu254 Art and Creativity

U255  SITUUYTIN

SWU255 Constitution For Living

1FII256 mssuiieTin

SWU256 Reading for Life

1AI257 295UNTIULATNAIMI U
SWU257 Literature for Intellectual Powers
1AI258 AalgnisyanaznsiEue
SWU258 Arts of Speaking and Presentation
1262 UseTRmaniuazndstundeudan
SWU262 History and Effects on Society
U263 uywdiuduRnn

SWU263 Human and Peace

UF264 uywdludemunyinusssy
Swuz64 Human in Multicultural Society
UAI265 wiswgnalaniAdn

SWU265 Economic Globalization

1AI266 Uy nAsugnanaLiies

SWU266 Sufficiency Economy

2(1-2-3)

3(3-0-6)

2(1-2-3)

2(1-2-3)

2(1-2-3)

2(2-0-4)

2(2-0-4)

2(2-0-4)

2(2-0-4)

2(2-0-4)

2(2-0-4)

3(3-0-6)

2(2-0-4)
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UAI267
SWu267
4AI268
SWU268
4AI351
SWU351
UAI352
SWU352
UAI353
SWU353
uFI354
SWU354
UAI355
SWU355
UAI356
SWU356
UAI357
SWU357
UAI358
SWU358
4A361
SWU361
UAI362
SWU362
UAI363
SWU363
UFI364
SWU364

panN1sInNsasielu

Principles of Modern Management
NIANYINFIANAIUNTZUIUNITINE
Social Study by Research
MSHAUIYAGAATN

Personality Development

U ILaENILTUIUNIIAN
Philosophy and Thinking Process
N13ANDENNIMANARALATUTTTY
Logical Thinking and Ethics
ANuAnasEsIAfuLTANS Y
Creativity and Innovation

WNGHTTY

Buddhism
Inmedrulunisaidudin

Social Psychology for Living

guamiInuazn1suuiiludany

Mental Health and Social Adaptability
AanssuadsassALilowaN T nuardany

Creative Activities for Life and Social Development

urn ioyuYL

SWU for Communities
pitayaviesiu

Local Wisdom

GECUEIGHAY

Ethical Careers for Community

Aansiiadany

Social Enterprise

2(2-0-4)

2(1-2-3)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

2(2-0-4)

2(2-0-4)

2(1-2-3)

3(1-4-4)

2(1-2-3)

2(1-2-3)

2(1-2-3)
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2.3 nguivawaundy Avualiseulitesnd 2 wilefia 3nsgivseluil

1F131 dane 1(0-2-1)
SWU131 Social Dance

1FI132 AUTIDNNAIUYAAS 1(0-2-1)
SWU132 Personal Fitness

UFI133 ﬂ'lﬁamamﬁaqeumw 1(0-2-1)
SWU133 Jogging for Health

w134 leay 1(0-2-1)
SwWu134 Yoga

U135 Jreth 1(0-2-1)
SWU135 Swimming

U136 WUAN LAY 1(0-2-1)
SWU136 Badminton

UAI137 Wudla 1(0-2-1)
SWU137 Tennis

1F9138 noamn 1(0-2-1)
SWU138 Golf

1¢1139 nstlnlaensletmn 1(0-2-1)
SWU139 Weight Training

(2) WUIIVIMNUNANINENAY ARUALAEY 35 wiienn
@amsiseumsaeudunendange 30 miseiin) ansedvseluil

wa102  mwdidosiududeamnarusardenivia 3(3-0-6)

COS102 Introduction to Mass Communication and Digital Media

g103 GUVIEEG RGP HGHI 3(3-0-6)

COS103 Contemporary Aesthetics

ME104 dofinu 3(2-2-5)

COos104 Media Studies

@202 nidaanineuasieldy 3(2-2-5)

C0S202 Thai and Asian Wisdom

@203 WUIAALAZWINNTTUNITOBNLUY 3(2-2-5)

C0S203 Concept and Design Innovation
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WEA204 AnulUssufgItunsdeasonsaN

C0S204 Introduction to Development Communication
UA205 uﬁ’mmsums?iami

COS205 Communication Innovation

UA301 mﬁmmsaqmamnswa%waisﬁ

COS301 Creative Industry Management
WUE302 noAnIIUHUIINA

COS302 Consumer Behavior

WA401 NITUANUGINAT

COS401 Trends and Business

@ansisunmsaaudumuine 5 wilein)
@471 1ASIUUINNTSUNTEDENT

INC4T71 Communication Innovation Senior Project

(3) vuandvnanniuualiiseuy litdsendn 45 wdlena

3.1 3¥ann1saadnstNan1sviang

3.1.1 ¥ nanUeAu mruslmseu 24 vdeda aes1edvsaluil

WIE124 wdnMIMsvieaiien

INC124 Principles of Tourism

U152 ﬂ?‘iaﬁﬁ%ﬂﬁi‘iélﬁE]u&ﬂﬂ‘i’illﬂ’]i%aﬁ'ﬁ

INC152 Creative Thinking for Communication Innovation
W1d153 nsnandeido

INC153 Introduction to Media Production

W1A224 nMsiesgingAnssutinviediie

INC224 Tourist Behavior Analysis
178252 nsaneniienisvieaiion

INC252 Photography for Tourism

U311 ﬂ?ﬁaéjﬂﬂﬁﬂﬂqigaﬁﬁ

INC311 Communication Research

WIA325 dndnualyuvuiiensdeasmsviendion

INC325 Community Identity for Tourism Communication

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

5(0-10-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)
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U362
INC362

U211
INC211
WId222
INC222
U223
INC223
w225
INC225
UIH259
INC259
U263
INC263
U321
INC321
U322

INC322
U323
INC323
uId324
INC324
U352
INC352
UIA364
INC364
WI371
INC371

NAYNSUATNTINUNUFRLNBN VD UTET

Strategies and Media Planning for Tourism

3.1.2 Ayantasn Muualmsey kidesnin 21 wiieda a1nseivesluil

Fouaznisianises

Media and Storytelling
nMsasemsAua e srienie

Branding for Tourism
nMsdansninennsnisviesiieifiensvieniieaegtediu
Tourism Resources Management for Sustainable Tourism
AmuSURnTeUsedsAlfUgREMNT TN TYiLTIEN

Social Responsibility and Tourism Industry
ﬂ’l‘iaaﬂLLUULLﬁ%NaméaéﬂﬁuﬁLﬁlﬂﬂﬁiﬁaﬂLﬁEJ’J

Printing Media Design and Production for Tourism
ﬂ’]‘iL%EJUL‘ﬁEJﬂ’]‘iﬁE]ﬁ’ﬁﬂ'ﬁVi@\‘iLﬁEJ’J

Writing for Tourism Communication
ﬂ’l‘iWﬂﬂLﬁ@ﬂ’ﬁg@ﬁ'ﬁlﬁaﬂqﬁﬁ@ﬂLﬁEJ’J

Speech for Tourism Communication

N5A0ENINEN1TINNITINUYTEYL NITFIATIALALNTIATNTIANTS

Tunsvieanen

3(2-2-5)

2(1-2-3)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

Communication for Meetings, Incentive Travels, Conferences and Events for Tourism

delawanussunduiusifiontsviondien

Advertising and Public Relations Media for Tourism
Fouuuysanmsiiensinmsvieaiistegiedsiu
Integrated Media for Sustainable Tourism
msuandeansyiudfiafionisvieadien

Edutainment Media Production for Tourism
ﬂ?ﬁﬁ@ﬁ?‘iﬂ’]'ﬁ@lﬁ’]ﬂ@ﬂﬂuim?ﬂ’l‘iLﬁlE]ﬂ'l'WiENL‘ﬁlﬁl?
Integrated Marketing Communication for Tourism
ASENIUNITIT TN

Professional Practice

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(0-9-0)
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uId421
INC421
uId435
INC435
U472
INC472
uId475
INC475

n1sdeansenTsiaLeItunILIngs

Communication for Tourism in Crisis Situations
‘\]'ﬁﬁEJ’]Ui'ﬁﬂJLLaBﬂ{]MSJ']Bﬁﬁuﬂﬁiﬁaaﬁiﬂﬂiﬁ@%ﬁﬁn
Ethics and Law in Tourismm Communication
Funwanudeansiienisvieadien

Tourism Communication Seminar
MsfnwanzSes

Independent Study

3.2 3¥eNN13HeESLNEUAIN

U131
INC131
U152
INC152
U153
INC153
w211
INC211
U233
INC233
WIH237

INC237
U251
INC251
U311
INC311
U353
INC353

3.2.1 ¥ nanUeAu mruslmseu 24 vdeda ns1edvaslul

wdnnsAeasaunN

Principles of Health Communication
ﬂ’]‘iﬁﬁ]ﬁ%ﬁﬂﬁi‘i&ﬁlE]u%mﬂ‘i’illﬂ’ligaa'ﬁ
Creative Thinking for Communication Innovation
nsnandeldesiu

Introduction to Media Production
ouavnsianisos

Media and Storytelling
MANNSENs1IUATALLAYUINT
Principles of Public Health and Nutrition
ngnemans a3sineiugiuvenud

LALINYIANENTTINTLNNELT D99

2(1-2-3)

2(2-0-4)

3(2-2-5)

3(2-2-5)

2(2-0-4)

3(2-2-5)

3(2-2-5)

2(1-2-3)

3(3-0-6)

2(2-0-4)

Introduction to Human Anatomy, Physiology and Biomedical Sciences

ﬂ’l‘ﬁﬂﬁ&]ﬂ’]‘wLﬁﬂﬂ'ﬁ?i@ﬁ’l‘i?rﬂﬂ’lw
Photography for Health Communication
mMsenenisdeans

Communication Research
ﬂﬁwﬁm?imﬁaﬂﬁ%"aaﬁqmm

Media Production for Health Communication

3(2-2-5)

3(2-2-5)

3(2-2-5)
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128231 AFNYIN A TUNNE 2(2-0-4)
INC231 Medical Terminology
WIE234 AUNNUAZAIINIY 2(1-2-3)

INC234 Health and Beauty

WIA236 qUNILAARATIN 2(1-2-3)
INC236 Lifelong Health and Wellness

138255 m'ﬁﬂﬁzqﬂﬂ%ﬂamﬁaLmﬂumu%ami 3(1-4-4)
INC255 Computer Applications in Communication Work

WIA261 MINauHUNAgMSLEN T ST TS 3(2-2-5)
INC261 Strategic Planning for Public Relations

264 nsideuiionsdeansaunm 3(2-2-5)

INC264 Writing for Health Communication

WIA331 aynguamuazunliladaymavnin 2(1-2-4)
INC331 Health Problems and Trends

U354 ﬂ’l‘iwém?iaa’rizﬁ’ul,ﬁqLﬁaqmmw 3(2-2-5)
INC354 Edutainment Production for Health

WA355 nMsdnaridedsfinninardedidnnseind 2(1-2-3)
INC355 Print and E-media Production

WIA363 MTTUTIANITADATAUN N 3(2-2-5)
INC363 Health Communication Campaign

WIH366 NSUSMSNULRBUNTINAENS 3(2-2-5)
INC366 Strategic Advertising Management

w371 NSRNUNIIVITN 3(0-9-0)
INC371 Professional Practice

Wdd31 nsdeansiogunmluanizides 3(2-2-5)
INC431 Communication for Health in Risk

WIAA432 doruulouiganssaigiuguam 3(2-2-5)

INC432 Media and Health Public Policy
WIE433 95U IUTIULATN VLA UNTHOAN TGUAN 2(2-0-4)
INC433 Ethics and Law in Health Communication
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Wad3d  N13INSNNSARATEMSUFUAMLAEIATUINISNEAMA TG I 2(1-2-4)

INC434 Communication Management of Health and Nutrition for Life Quality
461 mMsnausuLazUIslasinsdeasguamdanagns 3(2-2-5)
INC461 Strategic Planning and Management of Health Communication Projects
W73 dununnudeansifiogunm 3(2-2-5)
INC473 Health Communication Seminar

UF475 mMsAnwanzEes 3(2-2-5)
INCAT75 Independent Study

3.3 39BNN15H0E15NAN1TIANITUINNTTY

3.3.1 ¥ nnU9AU Mruslmseu 24 e ns1edvaelul

walll nufuayngAnssunisdoas 3(3-0-6)
INC111 Theory and Communication Behavior

WIE141 nsunsnszaeuTanssuloudu 3(2-2-5)
INC141 Introduction to Diffusion of Innovation

WIE241 nMsdamsuianssudedu 3(2-2-5)
INC241 Introduction to Innovation Management

U253 ﬂ?‘iﬁﬂﬁ%’]ﬂﬁi‘iélﬁ@ﬂ?ﬁ@@ﬂLL‘UUﬂ'ﬁ%'@ﬁ'ﬁ 2(1-2-3)
INC253 Creative Thinking for Communication Design

w254 ﬁugmmswam?ia 2(1-2-3)
INC254 Basic for Media Production

WIA261 MINauHUNAgMSLEN T ST TS 3(2-2-5)
INC261 Strategic Planning for Public Relations

@262 nsdudsaisassaifiodeinay 2(1-2-3)
INC262 Creative Writing for Mass Media

UIA265 wdnNsAeaNIN1INAIA 3(2-2-5)
INC265 Principles of Marketing Communication

U311 mﬁ%’ammw%ms 3(2-2-5)
INC311 Communication Research
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WIA112 Msgwiviudesunsinnisuianssy 3(2-2-5)
INC112 Media Literacy in Innovation Management

U151 ﬂ’l‘id']EJﬂWWLﬁiaﬂ'ﬁ?i@a’l‘ﬁ 2(1-2-3)
INC151 Photography for Communication

WIH212 NIensenansluganavia 3(2-2-5)
INC212 Journalism in Digital Age

WIH242 nagnsnaNsiansmalulaguasuwinnssy 3(2-2-5)
INC242 Strategic of Technological and Innovation Management

@312 nsiutnlanarnssusidionsiansuianssy 2(1-2-3)
INC312 Persuasion and Campaign for Innovation Management

UIE313 MTUSMIAS ALY 3(2-2-5)
INC313 Brand Management

WIA356 UURNS0BNLUVNINNTTY 3(1-4-4)
INC356 Innovation Design Studio

UIA361 ﬂ’l‘i@]ﬁ’]ﬂl’ﬁ@é}ﬂﬂu 3(2-2-5)
INC361 Social Marketing

U367 nsdeansMIIAIAIByIINnSion1sTansUTRng 3(2-2-5)
INC367 Integrated Marketing Communication for Innovation Management

w371 ASENIUNITIT TN 3(0-9-0)
INC371 Professional Practice

Wad1l msfeasidedyuziienisdnnisuinnssu 3(2-2-5)
INC411 Semiotic Communication for Innovation Management

UIAA36 ATTEUTIAAEN VLN ADasLilansiansuian T 2(2-0-4)
INC436 Ethics and Law in Communication for Innovation Management

WIAda1 MINAUUINNTTUTIGIAR 2(1-2-3)
INC441 Business Innovation Development

Udd42 ASUSMISLATINISUIRNTSY 3(2-2-5)
INC442 Innovation Project Management

@443 nosnensnddunadyan 2(2-0-4)
INC443 Intellectual Property Law
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ud474
INC474
uId475
INC475

AUUUNUFDANSLNBNNSIANITUIRNTTU

Innovation Management Communication Seminar
NSANYLANIZLIDY

Independent Study

3.4 JyuanmsdeasinaiAsegaans

U152
INC152
U153
INC153
U191
INC191
U192
INC192
U193
INC193
WIH256
INC256
U293
INC293
U311
INC311

WId257
INC257
U258
INC258
U260
INC260
U291
INC291

3.4.1 ¥ nU9AU ruslmseu 24 deda ns1edvaelul

ﬂ’l‘iﬁﬁ]ﬁ%ﬁﬂﬁi‘i&ﬁlE]u%ﬁﬂ‘i’illﬂ’ligaﬂ'ﬁ

Creative Thinking for Communication Innovation
nswandoidodiu

Introduction to Media Production
wiswgAanslutinusedntu

Economics in Daily Life
megmam‘i‘a;amﬁLﬁaaﬁuLﬁaﬂﬁﬁams
Elementary Microeconomics for Communication
Lﬂi@gﬁ’]am‘mmﬂlﬁaaﬁuLﬁami?iamﬁ
Elementary Macroeconomics for Communication
ﬂ’l‘iaaﬂLL‘U‘Uﬂﬁ’WWﬂLﬁi)ﬂﬁé@ﬂ?ilﬂ‘i%@ﬁ?ﬁm%
Graphic Design for Economic Communication
NIRULAYNITAIMU

Money and Investment

mMsdenenisdeans

Communication Research

3.4.2 Ayanasn nMyvuakliseu lidesnin 21 mieda 3nsiewseldi

nseanwuuUBUlinsnon1sdasLATYgAans
Infographic Design for Economic Communication
nsdauevaaNILAN

Data Visualization

n1seankuULazHandUlluTUNITNBNEeaAITYgANEnT

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

Motion Infographic Design and Production for Economic Communication

nMylATzideyaiitonsaeasiaTugAmans

Data Analysis for Economics Communication

3(2-2-5)
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U292
INC292
uId294
INC294
WId357
INC357
U358
INC358
U368
INC368
U369
INC369
U371
INC371
U391
INC391
U392
INC392
UId437
INC437
uId475
INC475

WAISYIAIANTNI TR 3(3-0-6)

Development Economics

\WsEgNaTENINUsEInA 3(3-0-6)
International Economy

NsHARTIENanale 3(2-2-5)
Studio Production

MsRNYARNAMIAEISEILUTUAYARALTTENNTHDANS 3(2-2-5)
Personality Development and Personal Branding for Communication
nsdguiionsdoasiasugmans 3(2-2-5)
Writing for Economic Communication

MswaLilonsieansiAsugAans 3(2-2-5)
Speech for Economic Communication

NSRNUNIIVITN 3(0-9-0)
Professional Practice

iswgialnelutlgtiuiionisdeans 3(3-0-6)
Current Economy of Thailand for Commmunication

\ATEFNIRINA 3(3-0-6)
Digital Economy

ATTUTIAULALN VNN DA SLATYR AR 2(2-0-4)
Ethics and Law in Economic Communication

MsAnwIAnIzIEos 3(2-2-5)

Independent Study

(4) vuadvnaands nvualiiseu hitdesndn 6 wuaenn

6 MU

Muualissuansednililedvien AleaauluumInendursuasunsitsn Litesnin

(5) v nviualisey Litdsendn 15 wulein

Taelidaandnuid v lnaulas1und sl aadeulunniinedsasuasunsitsa lngfdnuiniu

YovunkazRouluremanan Iy nauiue
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