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1. ngudwteau laiteendn 20 wilefia Al

1.1 nguivnanwiaznsioans 9 e
1.1.1 mwlny 3 iefin
1.1.2 nweneuseine 6 i
1.2 nga3vysanIs (Ingnmans adlamanswazinalulag) 3 ein
1.3 nga3¥1ysunTg (Uyveransuazdiaumand) 8 ein
2. nguAvnden litiesnda 10 minefn deil
2.1 ngEvIYIaNNIs (nenaans adaaansiazimalulad) Livesndn 5 wiefn
2.2 N§IIVIYITNINIT (Uywermansiasdinueans) Livosndn 3 miaefa
2.3 nguivINaIUNTY Lidosndn 2 wiaefa

UA7
SWU

UA7
SWU
UA7
SWU
UA7
SWU
UA7
SWU

1. nguivderu mMuualiiseulddesndi 20 wiaehin Al

1.1 nauivineuasn1sdesns muualiseuliddesndt 9 wiqehn

111
111

121
121
122
122
123
123
124
124

1.1.1 awlne nurualiiseu Lidssndn 3 wdlefa 3nseivsalid
M lneiNensd@ans 3(3-0-6)

Thai for Communication

1.1.2 mwdeUsena dualiSeu idesnda 6 wiiefin mnseivdeluil
mmé’mqmﬁaﬂwﬁm%mwmi?%ami 1 3(2-2-5)
English for Effective Communication 1

mmé’mqmﬁaﬂwﬁm%mwmi?%ami 2 3(2-2-5)
English for Effective Communication 2

mmé’aﬂquﬁaﬂﬂsﬁaawﬁuquq%wa 1 3(2-2-5)
English for International Communication 1

mmé’aﬂquﬁaﬂﬂsﬁaawﬁuquq%wa 2 3(2-2-5)

English for International Communication 2

1.2 n§uA¥IYIUINIGT (Ineraans adinanans uazmalulad) AuualiiFey

lsifaenan 3 wulein 9nsedveelul

U
SWU

141
141

FInlulanmana 3(3-0-6)
Life in a Digital World



1.3 nguAYIYIUINTT (UyweAansuazderuaans) Avualiieubidesndt

8 wiheiin Mnsedveellil

ney 151 msﬁﬂmﬂbﬂmﬁaﬁwmwwé 3(3-0-6)
SWU 151 General Education for Human Development

w161 uywdludenuuianisiSeus 2(2-0-4)
SWU 161 Human in Learning Society

e 261 wallead T 3(3-0-6)
SWU 261  Active Citizen

2. nguAvuden dwualkGeulsitdosndn 10 witedn fail

2.1 nguvIYINg (neAans adlaaians wazmalulad) Avualiseulidesndn
5 wiheiin anseivaelul
e 241 winltumelulagfdvianazdsa 2(1-2-3)
SWU 241 Digital Technology and Society Trends
e 242 adeenanslutinauszanTu 3(3-0-6)
SWU 242  Mathematics in Daily Life
um 243 N15IRNSNeNNsRudyAng 3(3-0-6)
SWU 243 Personal Financial Management
w244 Anermansiietinuazdwndondia 3(3-0-6)
SWU 244 Science for Better Life and Environment
e 245 Aemans wialulad tazdiau 2(2-0-4)
SWU 245 Science, Technology and Society
um 246 AnTiauleguam 2(2-0-4)
SWU 246 Healthy Lifestyle
uen 247 ewsiiiedie 2(1-2-3)
SWU 247 Food for Life
A 248 WANIUNNLERN 2(2-0-4)
SWU 248 Alternative Energy

w341 gsnabulandava 2(1-2-3)
SWU 341 Business in a Digital World
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SWU
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SWU
U
SWU

UA7
SWU
UA7
SWU
UA7
SWU
UA7
SWU
UA7
SWU
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SWU

251

252
252
253
253

AUASWALIN TR INYYE 2(1-2-3)
251 Music and Human Spirit

quvissmaniiiledin 3(3-0-6)

Aesthetics for Life

FUVTEEUNUI 2(1-2-3)

Dialogue

AauzllarmUANAS9ATIA 2(1-2-3)

254
254

2.3
131
131
132
132
133
133
136
136
137
137
138
138

Art and Creativity

nguATwaundie fvualiieulsitdosndt 2 witefn anseivireluil (hegremein)
dane 1(0-2-1)
Social Dance
GHEFARRIE PNIGTE 1(0-2-1)
Personal Fitness
Msiamezioaunw 1(0-2-1)

Jogging for Health

WUATIUAY 1(0-2-1)
Badminton

Wuile 1(0-2-1)
Tennis

noan 1(0-2-1)
Golf

(2) NUINFIVINUNANINGNAL ArualiiSey 30 wuehn (IanN1ssaun1saaudu
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U102
COS102
U103
COS103
U203
C0OS203

Y]

mmiﬁaaé’ué’ﬁu%aaﬁmawLLaz?%aﬁ%ma 3(3-0-6)
Introduction to Mass Communication and Digital Media

guisemansIIady 3(3-0-6)
Contemporary Aesthetics

LUAALAZUIANTTUNITODNLUY 3(2-2-5)

Concept and Design Innovation
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U205 ui’mmsumi?iams 3(2-2-5)

COS205 Communication Innovation
Ue401 NTEUANUGINg 3(3-0-6)
C0Os401 Trends and Business
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3.1 3¥18NN158815LNBNI5NBILNY2

3.1.1 F¥anUIAU AMUUALASeU 24 e fes1edvaely (Fhegnasiedvn)

WIE124 wdnMsNsvieaiien 3(3-0-6)
INC124 Principles of Tourism

@152 MsAnasassAliieuinnssunsieans 3(2-2-5)
INC152 Creative Thinking for Communication Innovation

Ud153 nsnandeidesiu 3(2-2-5)
INC153 Introduction to Media Production

WE311 Ms3den1sdeans 3(2-2-5)
INC311 Communication Research

3.1.2 Fyantdan mvruslmseu litesnin 21 miieis nsedaelul (Feg1esieiaun)

wa211 FouarmIianides 2(1-2-3)
INC211 Media and Storytelling

@222 nsa e audiionisvieadien 3(2-2-5)
INC222 Branding for Tourism

UIA259 ﬂ"l’ia’e]ﬂLL‘UULLﬁ%NﬁWgaéﬂﬁﬂﬁLﬁaﬂﬁﬁﬁaﬂLﬁ'EJ'] 3(2-2-5)
INC259 Printing Media Design and Production for Tourism

UIA263 ﬂ?'iL%EJuLﬁE]ﬂ'li%aﬂ’]iﬂﬁﬁaﬂLﬁ?llEJ'J 3(2-2-5)
INC263 Writing for Tourism Communication

Wid324 Fouvuysannsiitensinmsvieaiistegiedsdu 3(2-2-5)
INC324 Integrated Media for Sustainable Tourism

wIgd72 é’mu’m’m%amﬂﬁamsviml,‘ﬁsn 3(2-2-5)

INC472 Tourism Communication Seminar
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3.2.1 3y anUeAU Muualmseu 29 e fes1edvasluil (Freg1951837)

U131
INC131
U152
INC152
w211
INC211
WIH237

INC237
U353
INC353

3.2.2
U231
INC231
U234
INC234
U261
INC261
U354
INC354
UIH355
INC355
WId431
INC431
U432
INC432
UIA473
INC473

VNANNNTADATHUNN
Principles of Health Communication

ANSANASI9ATIANDUINNTSUNISEDANS

Creative Thinking for Communication Innovation

Fouaznisianses
Media and Storytelling
NEINAMIENS A35INNUFIUVDIUYE

LALINYIANENTTINTENNEOLTD 19U

Introduction to Human Anatomy, Physiology, and Biomedical Sciences

NINARHDLNENTERANTHUNMN

Media Production for Health Communication

Fyanaan mMuuabiiseu ldsenin 21 wdedn ans1edvasllll (Fregresiedvn)

AANTIN NI TN

Medical Terminology
AVNINLASAIINIY

Health and Beauty
MsNauHUNAgMSLieN T TEINETUS
Strategic Planning for Public Relations
nswandean s ufiadioguam
Edutainment Production for Health
mMsdaridedsfinrivardedidnnseiind
Print and E-media Production
msdeansitogunmluanizides
Communication for Health in Risk
doruulsunsansisagiuguam
Media and Health Public Policy
é’muﬂmu%amilﬁaqﬂumw

Health Commmunication Seminar
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3(2-2-5)

2(1-2-3)
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3(2-2-5)
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3(2-2-5)

3(2-2-5)

2(1-2-3)

3(2-2-5)

3(2-2-5)

3(2-2-5)
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ﬂ?iLLW'ﬁﬂﬁ%ﬁ]ﬂ&Uijﬁlﬂﬁ’imLﬁ@ﬂéfu
Introduction to Diffusion of Innovation
ﬂ’?’iaﬂa%’mﬂﬁiﬁﬁ@ﬂ’ﬁ@aﬂLL‘U‘UﬂTﬁ?iE]ﬁ’]ﬁ
Creative Thinking for Communication Design
MsNauHUNAgMSLieNTUTEIEITUS
Strategic Planning for Public Relations
Ms3fernensaeans

Communication Research

ﬂ'rﬁifl,vi']ﬁu?%aé’mﬂﬁ%’mmsuﬂ’mmsm

Media Literacy in Innovation Management
mMsgenmdiienisdeans

Photography for Communication
msliuialasagnssassddiomsdanauianss
Persuasion and Campaign for Innovation Management
UJURNNTRRNLUUNINNT Y

Innovation Design Studio
ﬂﬂﬁ%@ﬂﬂiﬂ'}imaflmL%ayjimmiLﬁami%’mmiuﬁfmmiu
Integrated Marketing Communication for Innovation Management
msfeansiedyziensdammuimnn

Semiotic Communication for Innovation Management
MMSUIMTIATINITUIRNT T

Innovation Project Management
Fununanudeasifienisdanisuianssu

Innovation Management Communication Seminar
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3(2-2-5)
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Creative Thinking for Communication Innovation
nsnandeldesiu

Introduction to Media Production
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Elementary Microeconomics for Communication
megmam%wmﬂLﬁaaﬁuLﬁaﬂﬂsﬁaaﬂﬁ
Elementary Microeconomics for Communication
ﬂ"l’i’e]’e]ﬂLL‘U‘Uﬂi’ﬁ\]ﬂLﬁ@ﬂ’]iéﬁ]ﬁ"lim’i‘lﬂﬁﬂﬂﬂm%

Graphic Design for Economic for Communication
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Infographic Design for Economic Communication
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Motion Infographic Design and Production for Economic Communication
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Personality Development and Personal Branding for Communication
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Speech for Economic Communication
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